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(G) Vertical Marketing System £ | | 7. Sales promotion is performed by either PUSH or
(H) Genesis of Products as by T. Levitt. : PULL factors, write a detailed note on various types of
() How many GAPs are filled by marketing these factors.
" in between Marketer and . . 8. “Consumer behaviour is shaped by intrinsic and :

% extrinsic factors.” Suggest, how modern marketer are
'@ Su uggest rni MIS _u_nu. B_n b o Saakae - using these factors in shaping consumer behaviour.

durable EE . 9. Write notes on the following :

~ Section—B (a) Buying roles

(Long Answer Type Questions) (b) Buying methods
MNote : Attempt any fweo questians. Eamﬂ:uﬁnﬁ..ﬁ } ; . . -
Enﬁ._s - {c) Buying motives
2. EE?EEE&E&EE g bR (d) Buying Process
(a) Bases of segmentation y
(b) Criteria’s forchoosinga segment o
(c) .EEEE_F._E A

3. D. F. Abell five pattems for choosing the
target market. Eaﬂ#ﬁﬁ&r%ﬁ
examples. :

4, .ﬁ«lﬁ—nﬂ-—ﬁﬁg
5. m.—mﬂnum
?%EE&EE

..n_EEEmEn quality, knowledge, time, distance gap.
Section—C
(Long Answer Type Questions)
MNote : Attempt any two questions. Each question carries.
10 marks.

6. Write the importance of pricing in Marketing in context.
of its (a) Objectives (b) Factors (c) Methods adopted to
set the price on the basis of cost, demand and
competition. BBA-304(N) 2,200
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